
The Brief

IDA was briefed to coordinate and execute the communication 
and PR strategy for Jumia Black Friday 2021, including the 
production, distribution and amplification of multimedia 
storytelling content around Jumia’s unbeatable Black Friday 
offers.

PR & Comms Approach

Coordinate storytelling around Jumia’s unbeatable Black 
Friday offers, inspired by music, lifestyle and food, and driven 
by cool people and platforms with youth appeal and influence 
in popular culture.

Twitter spaces etc to promote deal
days and social media challenges.

Leverage different media
platform including podcasts.

Social media amplification using 
influencers like Ajibola Grey, 

Taymesan, Ms_Asoebi, and Joey Akan.

Tactics

Key Results

Over 80 mentions in 60 days 
on print, online, social media 
platforms across the country.

An estimated audience reach 
of 24.2 million for online 
mention alone.

All 88 (100%) mentions had 
positive sentiments. 100% of 
news coverage during the 
campaign period was 

considered positive to neutral, 
with no negative sentiments. 

ID Africa is a Pan-African marketing communications, public relations and strategic 
advisory firm helping consumers, brands, organisations, and governments 

communicate and connect better with the people they care about. 
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