
ID Africa was briefed to leverage the popularity of the 
reality show, BBNaija, for its sixth season which was 
to be organised during the COVID-19 pandemic. 

This was also a period where MultiChoice needed to This was also a period where MultiChoice needed to 
re-enforce its reputation as a socially responsible 
corporate organization that delivers world-class 
productions in line with global health and safety 
standards.

THE BRIEF

To use the entertainment values of BBNaija, success 
of past winners, and economic impact of the show as 
storytelling vehicles to create organic conversations 
while positioning MultiChoice as the Home of 
authentic Nigerian entertainment. 

PR & COMMS
APPROACH

Virtual media sessions.

Media Guide, website design
and development.

 Features and special reports
positioning the corporate brand.

Weekly infographics and
data analysis publishing.

BBNaija buz content direction.

Dedicated BBNaija sections
on top media platforms, etc.

TACTICS

KEY RESULTS

1
Over 15 billion ‘accounts’ 
reached online, yielding 
41.7 Billion digital 
impressions. 

2
Over 40% positive 

mentions on social media 
and 90% in print & online 

platforms.

3
3,678 earned online and 
325 print mentions on key 
media platforms daily, and 
reached an estimate of 50 

million people.

4
Achieved earned to paid 
media ratio of 80:20.

5
Created over 50 artworks 
(infographics), to display 
data  on audience 

behavior and interests 
which were published 
across Africa’s top social 
media platforms.

6
Over 200 pieces of original 
social content created and 
posted on owned social 
media platforms.

7
Client recorded over 

1 billion votes from viewers 
of the show. 

ID Africa is a Pan-African marketing communications, public relations and strategic 
advisory firm helping consumers, brands, organisations, and governments 

communicate and connect better with the people they care about. 
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