Leading online entertainment and gaming brand, Betway, was
announced as the headline sponsor of BBNaija Season 5.

ID Africa was engaged to develop and execute an effective
PR & communication plan that will amplify awareness for the
brand as well as drive traffic to its website.

Leveraged on the popularity of the brand ambassadors to build
awareness for Betway, while also positioning Betway as the
leading online entertainment and gaming brand.

24l Tactics

Virtual media briefing
session to kick-off.

Radio interviews with each of the
19 BBNaija housemates.

Creation of over 23 artworks
shared across own social media.

Development and syndication of
press releases, recap blog post,
features and reviews.
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ID Africa is a creative marketing communications, digital media and
id africa technology company that uses cutting-edge innovation and : :
% creative storytelling to help individuals, brands and businesses |dafr|ca.ng
connect with the people they care about.




