The Brief

ID Africa was required to develop a PR plan to generate
awareness and interest for the 7th AMVCAs, while also

generating goodwill and positive sentiments for the parent
brand, MultiChoice and DStv.

Produce and distribute high quality multimedia content to
reinforce the AMVCA as Africa’s most prestigious film industry
event, while reiterating the narrative of MultiChoice as Africa’s
biggest storytellers
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Direct media interaction
pre-event.

Countdown storytelling in form
of features and blog posts.

Pre-event Party PR.
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Throwback content to highlight

past successes. \

Focus on fashion and style
moments using live social.

Post-event reviews to highlight
impact of DStv on the industry.
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AMVCA 2020: A Best Actor Win for
Ramsey Nouah?
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online news mentions
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AMVCA 2020: Celebrating the
Unique Relationship between -
African Film & Music
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- audience reach in
print and online media

_ reached
globally, on social media,
while generating i
impressions

ID Africa is a creative marketing communications, digital media and
| africa technology company that uses cutting-edge innovation and . .
I creative storytelling to help individuals, brands and businesses ldafrlca'ng
connect with the people they care about.



